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CREATIVEBRIEF

PART 1

DETALLES
DEL NEGOCIO

OBA Is a massive opportunity for the future

of the Industry but it Is under threat from D) (&
potential EU law change. Our campalgn
must raise awareness of how OBA works

and highlight customers abllity to opt out.
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Consumers have personified online behavioural ) 7 , SOunce. ~G -@/@
advertising and have the perception that their : -
data is at risk of belng used In an Insecure or . =) .
unethical manner by an untrustworthy third
party.

GRAN « find out what really goes 77

IDEA on behind the internet
PROPUESTA

It's not as scary as you think

| have 3 cholce over
whether my data Is used

Inow enderstand
what's going on and | fee!

CREATIVEBRIEF

PART 2

RAZONES PERSONALIDAD
PARA CREER DE LA MARCA

11t

The |AB have existed since the
inception of the Internet - back in Intelligent and
the days when Google was straightforward.
considered a typo. The IAB have With an unbiased
pioneered an unbiased and approach to modern
transparent form of good practice dayissues online.
principles for online advertising in
Europe.

Knowledgeable
Helpful

Frank
Empathetic
Fun
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Elaboracion de un mensaje publicitario
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THE WORLD’S

THEPIZZA )
DELIVERY
EXPERTS st

“Where it absolutely, positively has to be there overnight”

FedEx

TOMS

One for One
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Estrategia de comunicacion del mensaje

“We GUARANTEE -
Fresh hot pizza, delivered in 30 minutes or less or it’s FREE!”

AVIS
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THE NEW ONE FOR ONE

Sight for one person

Medical ’@7\ or Prescription or Sight-saving
Treatment Glasses {TOC> | Surgery
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Tipos de Medios Masivos
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Creatividad en el uso de
medios de
comunicacion
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EL CONSUMIDOR
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